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////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////// 

VISITFLANDERS is looking for a  

CONTENT AND COMMUNICATIONS MANAGER 

////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////// 

JOB DESCRIPTION 

Please see document below. 

 

PROFILE 

QUALIFICATIONS 
 

 You are educated to a degree level or equivalent.  
 

EXPERIENCE 
 
 You have at least 3 years’ experience in a marketing or communication environment.  
 You have experience of using social media as a marketing tool. 
 You have a proven ability to multitask and to work to tight deadlines. 
 You have excellent interpersonal / relationship management skills. 
 You have a high degree of numeracy and accuracy. 
 You are able and willing to travel within the UK and Ireland and to Belgium, and to work evenings 

end/or weekends where necessary.  
 Good knowledge of the UK / Ireland consumer markets is an asset. 
 Knowledge of the travel / tourism sector is an asset. 
 Knowledge of procurement procedures is desirable. 
 Knowledge of the geography of the UK and Ireland is desirable. 

 
TECHNICAL SKILLS 
 
 You are fluent in written and spoken English. Knowledge of Dutch is an asset.  
 You are a team player.  
 You have strong IT skills (Word, Excel, PowerPoint). 
 You have excellent copywriting skills.  
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OUR OFFER 

 We offer a one year contract, with the opportunity to have a permanent contract after one year. 
 Your contract is drawn up according to English law. 
 You will be part of an organization with an eye for innovation; one that strives for permanent 

improvement of its service provision. 
 A wide range of opportunities are available in terms of education, in-service training and the support 

of modern ICT resources. 
 Pressure of work can be high, but the organization takes optimization of your work/life balance very 

seriously. 
 The cost of commuting to work on public transport within London is refunded in full (up to 

Transport for London zone 6). 
 Your salary will be competitive and comprises a 13th month of salary. 
 After 3 months you receive medical insurance, travel insurance and a pension plan. 
 It is possible to count a maximum of eight years private/public sector professional experience 

relevant to this position towards seniority in the grade. 
 Your first three months are a trial period.  
 The Government of Flanders wishes to reflect, as far as possible, the society for which it works. 

Candidates are therefore selected on the basis of their characteristics and abilities, regardless of sex, 
origin or disability. Please let us know in advance if you have a disability. We will ensure that your 
participation in the recruitment process takes place in the best possible circumstances. Upon 
employment, your workplace will be adjusted to take your disability into account as far as possible. 

 

HOW TO APPLY? 

Do you think you are the ideal candidate for the job? Do you have the right qualifications, experience 

and skills? Send your resume and cover letter to andrew.daines@visitflanders.com by 10th March 2017. 

 

SELECTION PROCESS  

 Screening of applications: mid-March 2017 
Based on their qualifications and experience, the 6 best candidates proceed to the next round. 

 Interviews: mid-end March 2017 
  

 Final judgement: to be decided 
 

 

 

 

 

JOB DESCRIPTION 

mailto:andrew.daines@visitflanders.com


 

 page 3 of 4 

”CONTENT AND COMMUNICATIONS MANAGER”  

As CONTENT AND COMMUNICATIONS MANAGER, you source, refine and deploy content for use in 

consumer communications, joint promotions and trade communications. You develop and maintain a 

strong and on-going conversation relationship with target audiences in the UK and Ireland.  

 

RESPONSIBILITIES 

 Develop strong relationships with product management colleagues at head office, contacts in the 

Flemish Art Cities and elsewhere, and Flemish trade contacts to source content and to reformat this 

where necessary for presentation to UK and Ireland consumer and trade audiences. (15%) 

 
 Be the day-to-day representative for the London office for content on the global English language 

website, and for the management of the specific content for the UK and Ireland markets. Work 

collaboration with other English speaking markets. (15%)  

 
 Stimulate conversations, in line with themes relevant to VISITFLANDERS’ International Marketing 

Strategy and in consideration to topics prevalent in the English speaking world / media, through 

social media platforms (in co-operation with colleagues in the US and elsewhere). (10%) 

 
 Manage and optimise the London office’s consumer contacts database. Enable greater segmentation 

to ensure high levels of engagement with core audiences in the UK and Ireland. (5%) 

 

 In collaboration with the Director UK and Ireland, develop a plan and produce a monthly consumer 

newsletter, reflecting topical themes and the International Marketing Strategy. (10%) 

 

 In collaboration with the Travel Trade Manager and the Great War Centenary Project Manager, 

produce a targeted newsletters for the travel trade and other relevant partners, focusing on Flanders’ 

product offer, and in particular, the Great War Centenary and the Flemish Masters. (5%) 

 

 Enable the deployment of joint promotions, working closely with trade partners, media organsiations 

and appointed agencies as appropriate, and in conjunction with the Director UK and Ireland, Travel 

Trade & Partnerships Manager. (30%) 

 

 Evaluate the effectiveness of activities and provide accurate and timely reporting in line with the 

requirements of the London office and head office.(5%) 

 

 Undertake other reasonable tasks as requested by the Director UK and Ireland.(5%) 

 

 

BEHAVIOURAL COMPETENCIES 

 Team player 
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As a team player, you act in the interests of the group, contributing to the joint aims of the team, entity or 

organisation – even in situations in which this is not of immediate, personal benefit.  

 Reliable 
 

You operate according to personal codes of integrity, care, objectivity, non-discrimination, propriety and 

transparency, founded on basic social and ethical norms (diversity, environmental care, etc.). You deliver on 

your promises and accept responsibility.  

 Continuously improving 
 

Your preparedness to learn and grow in a changing environment allows you to continuously improve your 

own performance. You are constructively-critical, through self-reflection and through an improvement-

based logic. 

 Customer-oriented 
 

You will understand and empathise with VISITFLANDERS’ consumer as well as with stakeholders in the UK 

and Ireland and in Flanders; you recognise and serve the needs of different kinds of clients, both internal 

and external, and your communication style reflects the audience you’re addressing. You are highly service-

oriented, both in your words and in your deeds.  

 Flexible 
 

You are able to effectively adapt your behaviour in relation to different situations or people in order to 

reach your goals. You are sensitive to cultural differences and can adjust your behaviour to achieve results 

that are acceptable to and accepted by all stakeholders.  

 Initiative 
 

You explore and recognise opportunities and come up with ideas to exploit them or take action yourself. 

You dare to take risks, while hedging for possible downturns, and are not afraid to experiment and innovate. 

You do, however, always find solid ground for such explorative actions. 

 Accurate 
 

You complete your tasks with great accuracy and an eye for detail. You deliver in a timely manner, and 

communicate openly to manage respective expectations. You handle equipment appropriately, and are 

willing to learn new systems, equipment, and technology. 

 
 Planning-oriented 

 
You are structured in your use of space and time and set priorities when tackling tasks and problems.

 


